
With the Victory Days event  is just  a few days 
away, last minute preparations are going strong!  

Our work schedule is set—as shown in this news-
letter—and if any of your assigned work dates 
are a problem please let Bob or Don know so 
adjustments can be made. Don and Bob will 
hold an orientation meeting for our club workers 
at the airport on Monday 29 September at 6:00 
pm. 

The new newsletter format is due to two 
reasons. The first (and foremost) is that 
of necessity! I had major computer 
problems this month and ended up 
losing all my data. (I only thought I had 
it backed up!) 

The second reason is that I wanted to 
try a full page format to see if that 
worked out any better for us. 

This newsletter may be a bit on the brief 
side since I just today (Monday the 22nd) 
am back in business. I lost most of my 
pictures and history so re-creating every-
thing takes much more time the first time! 
I still don't have my calendar program and 
address list back, so they aren’t included 
in this issue. Hopefully they will be next 
time. 

Terre Haute Official Victory Days Supporters with Victory Days 
officials Paul and Diana King.  

V i c t o r y  D a y s  A l m o s t  h e r e !  

Club Meetings 

The club meets at 6:30pm on the sec-
ond Wednesday of each month at the 

Meadows Center MCL cafeteria in Terre 
Haute.  

Club Officers 

President: Bob Murphy 

Vice-President: Mike Perigo 

Secretary: Marge Fields 

Treasurer: Sharon Henneman 

Region Director: Bob Murphy 

Region Correspondent: Don Miller 

Newsletter Editor: Bob Murphy 

Newsletter Items 

Submit newsletter items to: 

Bob Murphy 

335 N.  Meridian Street 

Jasonville, IN 47438 

812-665-9033 

Email: bob@cybervue.com 
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The September meeting of 
the Sycamore A Model A 
Club was called to order on 
September 10 at 6:35p at 
the MCL Cafeteria in Terre 
Haute. 

Members present were: 
Bartons, Beans, J Brown, 
Fields, Fishers, Forten-
berys, C Greiner, R Hast-
ings, R Henneman, Jacobs, 
D Logsdon, Millers, B Mur-
phy, M Perigo, J Roan, 
Staggs, B Stewart, B Hollo-
way, Thompsons, R Wolfe, 
C Brace, J Page & son, C 
Kahl, Ruth Engs-Franz, J 

Franz, J Moores and JC and 
Blankenships. 

New members Ruth and 
Jeff Franz, Connie Kahl, and 
visitor Debi Rowe were in-
troduced. They are all help-
ing out with Victory Days. 

Last month’s meeting min-
utes were accepted as 
printed in the newsletter. 

The treasurer reported a 
balance of $1198.50 in the 
checking account. Sharon 
also has some logos and t-
shirts left.  

Due to the extra Victory 

Days business and a fash-
ion presentation by Ruth, 
the usual committee re-
ports were omitted. 

A Victory Days volunteer 
list was circulated for 
workers to either agree 
with of change as neces-
sary to fit their schedule. 

Ruth presented a program 
on vintage dress for the 
1942  and older years to 
help members know what 
would be appropriate for 
the Victory Days event. 
Connie Kahl was a suppor-
tive model for the presen-

Sept 29—Victory Days Model A Club volunteers meeting at Hulman Field at 6:00p 

Oct 3,4,5—Victory Days event 

Oct 8—Sycamore A Club meeting at MCL 

Oct 11— 10:00 to 2:00, Last car display of the year at Rts 59 & 46.  

Oct 12— Old Fashioned Days at Collette Park, noon to 5:00 

Oct 18—Cottonwood Bean Dinner. Meet at West Terre Haute IGA at 11:00a 

Nov 1—Miller’s Bean Dinner at Clay City 

Monday, Tuesday and Wednesday (April 5, 6 and 7)—No scheduled events to accommodate self-
guided tours around Terre Haute 

Thursday (April 8)- Registration and hotel check-in 

Friday (April 9)- MARC National Fashion Committee Meeting 

 Ladies Luncheon—12:30 to 2:00 in pool area at Holiday Inn. Take it off the rack and wear 

(look alike era clothing) 

 Afternoon Seminar 3:00 to 5:00 . MARC Fashion Committee “How To Make Era Hats” 

Saturday (April 10)  

 Lady Drivers 9:00 to 11:00. Seminar and driving tests. 

 Tour and lunch at Clabber Girl 

S e p t e m b e r  M e e t i n g  M i n u t e s  

A c t i v i t i e s  U p d a t e s  
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F r o m  M e l i s s a –  F a s h i o n  a n d  
L a d y  D r i v e r s  s c h e d u l e  

2010 March 
Membership 

Meet 
April 5 - 11 

P o i n t s  &  P l u g s  

tation. The presentation was 
very informative and helpful. 

J Page informed us that the 
Fairground board would be 
happy to work with the 
Model A Club if they would 
like to offer a swap meet or 
any other event. 

Rosella Barton was the win-
ner of the 50/50 drawing. 

The meeting adjourned at 
7:10p. 



your own articles, or include a calen-
dar of upcoming events or a special 
offer that promotes a new product. 

You can also research articles or find 
“filler” articles by accessing the World 
Wide Web. You can write about a vari-
ety of topics but try to keep your arti-
cles short. 

Much of the content you put in your 
newsletter can also be used for your 
Web site. Microsoft Publisher offers a 
simple way to convert your newsletter 
to a Web publication. So, when you’re 

finished writing your newsletter, con-
vert it to a Web site and post it. 

Microsoft Publisher includes 
thousands of clip art images 
from which you can choose 
and import into your newslet-
ter. There are also several 
tools you can use to draw 
shapes and symbols. 

Once you have chosen an im-
age, place it close to the arti-
cle. Be sure to place the cap-
tion of the image near the im-
age. 

This story can fit 75-125 
words. 

Selecting pictures or graphics 
is an important part of adding 
content to your newsletter. 

Think about your article and 
ask yourself if the picture sup-
ports or enhances the mes-
sage you’re trying to convey. 
Avoid selecting images that 
appear to be out of context. 

If the newsletter is distributed 
internally, you might comment 
upon new procedures or im-
provements to the business. 
Sales figures or earnings will 
show how your business is 
growing. 

Some newsletters include a 
column that is updated every 
issue, for instance, an advice 
column, a book review, a letter 
from the president, or an edito-

rial. You can also profile new 
employees or top customers or 
vendors. 

This story can fit 100-150 
words. 

The subject matter that ap-
pears in newsletters is virtually 
endless. You can include sto-
ries that focus on current tech-
nologies or innovations in your 
field. 

You may also want to note 
business or economic trends, 
or make predictions for your 
customers or clients. 

I n s i d e  S t o r y  H e a d l i n e  

I n s i d e  S t o r y  H e a d l i n e  

I n s i d e  S t o r y  H e a d l i n e  
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“To catch the reader's attention, place an 
interesting sentence or quote from the story 
here.” 

Caption describ-
ing picture or 
graphic. 

This story can fit 150-200 words. 

One benefit of using your newsletter 
as a promotional tool is that you can 
reuse content from other marketing 
materials, such as press releases, 
market studies, and reports. 

While your main goal of distributing a 
newsletter might be to sell your prod-
uct or service, the key to a successful 
newsletter is making it useful to your 
readers. 

A great way to add useful content to 
your newsletter is to develop and write 

Caption describing picture or graphic. 



Bob Murphy 
335 N Meridian St 
Jasonville, IN 47438 

Phone: 812-665-9033 
Cell: 812-562-0013 
E-mail: bob@cybervue.com 

The Sycamore A Region is a non-profit corporation. It is char-

tered as a Region of the Model A Restorers Club (MARC) and a 

Chapter of the Model A Ford Club of America (MAFCA).. 

The general purpose of the Sycamore ‘A’ Region is to encourage 

its members to acquire, preserve, restore, exhibit and make use 

of the Ford Model A vehicles model years 1928 through 1931, 

and all things pertaining to the Ford Model A and to Promote the 

introduction of ideas and fellowship among Sycamore A, MARC 

and MAFCA members. 

The Sycamore A Region is non-partisan and nonsectarian. Com-

mercial activities of the Sycamore As is confined to ventures that 

further the purpose of the Sycamore A Region. 

The purpose of this corporation is exclusively for social, recrea-

tional and other non-profit purposes and no part of the net earn-

ings of the corporation shall enure to the benefit of any one of its 

members. 

S Y C A M O R E  A  
M O D E L  A  F O R D  

C L U B  

sycamorea.com 
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